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Marketing Management - The Marketing Research Process

Mastering Sales & Marketing in the Age of New Social Media

E-Marketing Increasing the Marketing Effectiveness
Understanding Your Customers to Drive Sales
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Marketing Communications and Media Planning Workshop
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The Use of Modern Applications in Marketing and How to
Determine the Target Market
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Applied Psychology - Matching Marketing Strategies to
Consumer Personalities
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Marketing Management - Capturing Marketing Insights
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http://www.meirc.com/training-program/marketing-and-sales/3362/channel-management-maximizing-market-presence
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E-Commerce - Introduction to Internet Marketing Strategies
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Jsaibasd [ 2024/03/07 2024/03/03 Diploma in Social Media Marketing 29

We Lead to the World's Evolution



http://www.yanof.com/program_details.aspx?program_id=2536
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